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Radio Advertisement

Media buyers should also use marketing performance tools to track key
performance metrics and delivery to ensure the ad is placed in accordance
with the agreement and that it is meeting campaign goals.

While media buyers and media planners certainly work closely together, their roles
are very different.

Radio Advertisement:-

« Radio Enables Selective Targeting

« Radio Has Tremendous Reach

« Radio Improves Brand Awareness

« Radio Is the Anywhere, Anytime Medium

» Radio Provides Measurable Results

« Radio Works Well with Other Marketing Channels




